








Commercial
SERVING ARCHITECTS, CONTRACTORS, AND OWNERS IN COMMERCIAL CONSTRUCTION

BUILDING 
PRODUCTS

Contributing Editorial to 
Commercial Building Products

The editors of Commercial Building Products 
welcome new product, project, and feature editorial contributions. 

If you are interested in contributing content, please follow these guidelines:

New Products:

• Product releases can be submitted at any time.

• Releases should be accompanied by a photo.
 300 dpi jpg photos are preferred.

• Photos must be sent electronically. 
 We no longer accept prints or slides.

• There is no guarantee that a release 
 will be used.

• There is no guarantee that a release will
  appear in a specifi c issue.

• Releases will be edited for content, length, 
 and style.

• Releases should be e-mailed to Marga Parr, 
 assistant editor, at mparr@cbpmagazine.com

Projects:

• Projects can be submitted at any time. 
 To inquire about a project to appear in a
 specifi c issue, contact Melissa Larson, editor,
 at mlarson@cbpmagazine.com

• We use the problem-solution-result format.

• Discuss use of a specifi c product in a specifi c
 application in which a problem was solved, 
 money was saved, or energy use was reduced.

• Applications must involve commercial
 facilities or multi-family complexes, i.e., 
 no single-family homes.

• Most project stories can be told in
 approximately 1,500 words. Do not exceed
 2,500 words—stories will be edited for
 content, length, and style.

• Provide at least two images to illustrate 
 the story. Print size should be at least 5x7 in.
 (8x10 preferred), 300 dpi, jpg or tif. 
 Photos are only accepted electronically. 
 We do not accept prints or slides.

• We cannot guarantee that we will use 
 an article if submitted or that it will appear 
 in any specifi c issue.

• E-mail projects to Melissa Larson, editor, 
 at mlarson@cbpmagazine.com

Features:

• Are prearranged with the editor by submitting 
 an outline or article synopsis.

• Typically cover industry trends and/or new
  technology.

• Typically are 2,000 to 2,500 words in length.

• Submit four to six images to illustrate the
  article. Images should have an 8x10 print size
  and 300-dpi resolution.

• Include a short author bio 
 (two to three sentences).

• The manuscript will be edited for content, 
 length, and style.

• The edited version of the article is returned 
 to the author for a technical accuracy check
 before the article is laid out.

• Submit article ideas to Melissa Larson, editor,
 mlarson@cbpmagazine.com
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ConSource, LLC 
1300 S. Grove Avenue 
Suite 105 
Barrington, IL 60010,  
Tel.: (847) 382-8100 
Fax: (847) 304-8603 
www.cbpmagazine.com 
 
Official Publication of: None  
Established: 2003  
Issues Per Year: 9 

AVERAGE NON-QUALIFIED CIRCULATION 

NON-QUALIFIED 
Not Included Elsewhere 

 
Copies 

Other Paid Circulation__________  2 

Advertiser and Agency _________  1,157 

Rotated or Occasional _________  - 

Allocated for Trade Shows 
 and Conventions _____________  1,320 

All Other_____________________  501 

 TOTAL 2,980 

 

1. AVERAGE QUALIFIED CIRCULATION BREAKOUT FOR PERIOD 

 Total Qualified Qualified Non-Paid Qualified Paid 

QUALIFIED CIRCULATION Copies Percent Copies Percent Copies Percent 

Individual ______________________ 41,263 100.0 41,263 100.0 - - 

Sponsored Individually Addressed __ - - - - - - 

Membership Benefit _____________ - - - - - - 

Multi-Copy Same Addressee_______ - - - - - - 

Single Copy Sales _______________ - - - - - - 

 TOTAL QUALIFIED CIRCULATION 41,263 100.0 41,263 100.0 - - 

 
2. QUALIFIED CIRCULATION BY ISSUES WITH REMOVALS AND ADDITIONS FOR PERIOD 

 
2008 Issue 

Number 
Removed 

Number 
Added 

Qualified 
Non-Paid 

Qualified 
Paid 

Total 
Qualified 

  
2008 Issue 

Number 
Removed 

Number 
Added 

Qualified 
Non-Paid 

Qualified 
Paid 

Total 
Qualified 

      

January/                  
February ______  701 784   41,283 

       

March___________  92 129   41,320 

       

April ____________  135 156   41,341 

      

 

      

      

May ____________  7,612 7,471   41,200 

      

June____________  171 141   41,170 

       

   

TOTAL 8,711 8,681    
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FIELD SERVED 
COMMERCIAL BUILDING PRODUCTS serves the commercial, institutional and governmental construction
markets.  This includes Owning Firms, including Owner/Developers, Commercial Firms, Institutional Firms
and Facilities Management Firms; Specifying Designing Firms, including Architecture Firms, 
Architectural/Engineering Firms, Engineering Firms and Commercial Interior Design Firms,
Construction/Construction Management Firms, including Design Build Firms, General Contracting Firms,
Specialty Contracting Firms and Construction Management Firms; and other related industries. 

DEFINITION OF RECIPIENT QUALIFICATION 
Qualified recipients include Owner, Partner, President, CEO, CFO, Vice President, Director, General
Manager, Planning Director, Project/Construction Manager, Administrator, Architecht/Designer, Engineer, 
Estimator/Purchaser and others allied to the field. 
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BUSINESS PUBLICATION CIRCULATION STATEMENT 
FOR THE 6 MONTH PERIOD ENDED JUNE 2008  
                          
No attempt has been made to rank the information contained in this report in order of importance, since BPA Worldwide 
believes this is a judgment, which must be made by the user of the report. 
 

Two Corporate Drive, Ninth Floor 
Shelton, CT06484-6259 
Phone: +1 203.447.2800 
Fax: +1 203.447.2900 
www.bpaww.com 
 
A not-for-profit organization since 1931, 
BPA Worldwide is governed by a tripartite 
board comprising media owners, 
advertising agencies and advertisers. 
Spanning 25 countries, BPA serves more 
than 2,000 B-to-B publications and 500 
consumer magazines, plus newspapers, 
events, Web sites, email newsletters, 
databases, wireless and other advertiser-
supported media-as well as more than 
2,600 advertiser and agency members. 
 

Visit www.bpaww.com for the latest audit 
reports, membership information and 
publishing and advertising industry news. 
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3a. BUSINESS/OCCUPATION BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF MAY 2008 
This issue is 0.2% or 79 copies below the average of the other 4 issues reported in Paragraph two. 

BUSINESS AND INDUSTRY 
TOTAL  

QUALIFIED 
PERCENT  
OF TOTAL 

Partner/Owner/ 
President/CEO/ 

CFO 
VP/Director/ 
GM/Planning 

Director 

Project/ 
Construction 

Manager, 
Architect/ 
Designer, 
Engineer, 

Estimator/ 
Purchaser 

Owning Firms -  Owners/Developers, Commercial Firms, Facilities, Management, Firms, 
Institutional Firms, Construction Management Firms________________________________   9,287  22.5  3,818  1,455  4,014 
Specifying/Designing Firms -  Architecture Firms, Architecture/Engineering Firms, 
Engineering/Architectural Firms, Engineering Firms, Commercial Interior Design _________   15,050  36.5  6,865  1,464  6,721 
Construction/ Design/Build Firms - Design/Build Firms, General Contractor Firms, 
Specialty Contracting Firms _____________________________________  16,194  39.4  11,791  2,128  2,275 
Others Allied to the Field ______________________________________  669  1.6  247  88  334 

TOTAL QUALIFIED CIRCULATION  41,200  100.0  22,721  5,135  13,344 

PERCENT  100.0   55.1  12.5  32.4 
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3a. Breakout of Qualified Circulation of Business and Industry 

 
BUSINESS AND INDUSTRY TOTAL 

QUALIFIED 
PERCENT  
OF TOTAL 

A Owning Firms -  Owners/Developers, Commercial Firms, 
Facilities, Management, Firms, Institutional Firms, 
Construction Management Firms________________________   9,287  22.5 

B Specifying/Designing Firms -  Architecture Firms, 
Architecture/Engineering Firms, Engineering/Architectural 
Firms, Engineering Firms, Commercial Interior Design_______   15,050  36.5 

C Construction/ Design/Build Firms - Design/Build Firms, 
General Contractor Firms, Specialty Contracting Firms ______   16,194  39.4 

D Others Allied to the Field_______________________________   669  1.6 
 

TOTAL  41,200  100.0 
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3b. QUALIFICATION SOURCE BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF MAY 2008 

Qualified Within  
 

QUALIFICATION SOURCE 1 year 2 years 3 years 

 
Qualified 
Non-Paid 

 
Qualified 

Paid 

 
Total 

Qualified Percent 

I. TOTAL – Personal direct request from the recipient: ________________________________________  29,183 6,412 -   35,595 86.4 
a. Written ___________________________________________________________________________  4,828 826 -   5,654 13.7 
b. Telecommunication _________________________________________________________________  22,186 4,735 -   26,921 65.3 
c. Internet and E-Mail _________________________________________________________________  2,169 851 -   3,020 7.3 

II. TOTAL– Request from recipient’s company: _______________________________________________  101 - -   101 0.2 
a. Written ___________________________________________________________________________  - - -   - - 
b. Telecommunication _________________________________________________________________  - - -   - - 
c. Internet and E-Mail _________________________________________________________________  101 - -   101 0.2 

III. TOTAL – Membership Benefit: __________________________________________________________  - - -   - - 
a. Individual _________________________________________________________________________  - - -   - - 
b. Organizational _____________________________________________________________________  - - -   - - 

IV. TOTAL – Communication from recipient or recipient’s company (other than request): _____________  - - -   - - 
a. Written ___________________________________________________________________________  - - -   - - 
b. Telecommunication _________________________________________________________________  - - -   - - 
c. Internet and E-Mail _________________________________________________________________  - - -   - - 

V. TOTAL – Sources other than above (listed alphabetically): ___________________________________  5,504 - -   5,504 13.4 
Association rosters and directories ______________________________________________________  - - -   - - 
Business directories __________________________________________________________________  - - -   - - 
Independent field reports ______________________________________________________________  - - -   - - 
Licensees – National, State or Local Government __________________________________________  - - -   - - 
Manufacturer’s, distributor’s and wholesaler’s lists _________________________________________  - - -   - - 
*Other sources ______________________________________________________________________  5,504 - -   5,504 13.4 

VI. TOTAL – Single Copy Sales: _____________________________________________________________  - - -   - - 
TOTAL QUALIFIED CIRCULATION 34,788 6,412 -   41,200 100.0 

*See Paragraph 11                                                                                                                       PERCENT 84.4 15.6 -   100.0  

3c. MAILING ADDRESS BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF MAY 2008 

MAILING ADDRESS 
Qualified  
Non-Paid 

Qualified  
Paid 

Total  
Qualified Percent 

Individuals by name and title and/or function _________________________________________________________________    41,142 99.9 
Individuals by name only ___________________________________________________________________________________    56 0.1 
Titles or functions only ____________________________________________________________________________________    2 - 
Company names only _____________________________________________________________________________________    - - 
Multi-Copy Same Addressee copies __________________________________________________________________________    - - 
Single Copy Sales _________________________________________________________________________________________    - - 

  TOTAL QUALIFIED CIRCULATION   41,200 100.0 

4. GEOGRAPHICAL BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF MAY 2008 
State & Zip Code Total Qualified Percent 

 400-427 Kentucky___________________________   474          
 370-385 Tennessee _________________________   782          
 350-369 Alabama ___________________________   600          
 386-397 Mississippi _________________________   338          

 EAST SO. CENTRAL  2,194  5.3 
 716-729 Arkansas___________________________   350          
 700-714 Louisiana __________________________   531          
 730-749 Oklahoma __________________________   483          
 750-799 Texas _____________________________   2,997          

 WEST SO. CENTRAL  4,361  10.6 
 590-599 Montana ___________________________   243          
 832-838 Idaho _____________________________   209          
 820-831 Wyoming___________________________   138          
 800-816 Colorado ___________________________   997          
 870-884 New Mexico ________________________   260          
 850-865 Arizona ____________________________   724          
 840-847 Utah ______________________________   373          
 889-898 Nevada ____________________________   262          

 MOUNTAIN  3,206  7.8 
 995-999 Alaska_____________________________   135          
 980-994 Washington_________________________   1,045          
 970-979 Oregon ____________________________   506          
 900-961 California __________________________   3,482          
 967-968 Hawaii_____________________________   175          

 PACIFIC  5,343  13.0 
 UNITED STATES  41,032  99.6 

 969 & 004-009 U.S. Territories _________________   104          

 Canada ___________________________________   63          

 Mexico____________________________________   -          

 Other International __________________________   1          

 APO/FPO __________________________________   -          

 TOTAL QUALIFIED CIRCULATION  41,200  100.0 

State & Zip Code Total Qualified Percent 
 039-049 Maine _______________________________  196          
 030-038 New Hampshire ________________________  205          
 050-059 Vermont______________________________  98          
 010-027 Massachusetts ________________________  1,005          
 028-029 Rhode Island __________________________  163          
 060-069 Connecticut ___________________________  523          

 NEW ENGLAND  2,190  5.3 
 100-149 New York _____________________________  2,842          
 070-089 New Jersey ___________________________  1,178          
 150-196 Pennsylvania __________________________  1,638          

 MIDDLE ATLANTIC  5,658  13.7 
 430-459 Ohio_________________________________  1,781          
 460-479 Indiana ______________________________  946          
 600-629 Illinois _______________________________  1,813          
 480-499 Michigan _____________________________  1,359          
 530-549 Wisconsin ____________________________  913          

 EAST NO. CENTRAL  6,812  16.5 
 550-567 Minnesota ____________________________  950          
 500-528 Iowa_________________________________  536          
 630-658 Missouri______________________________  1,009          
 580-588 North Dakota __________________________  155          
 570-577 South Dakota__________________________  164          
 680-693 Nebraska_____________________________  324          
 660-679 Kansas ______________________________  538          

 WEST NO. CENTRAL  3,676  8.9 
 197-199 Delaware _____________________________  111          
 206-219 Maryland _____________________________  995          
 200-205 Washington, DC ________________________  221          
 220-246 Virginia ______________________________  1,105          
 247-268 West Virginia __________________________  178          
 270-289 North Carolina _________________________  1,273          
 290-299 South Carolina_________________________  522          
 300-319 Georgia ______________________________  1,072          
 320-349 Florida _______________________________  2,115          

 SOUTH ATLANTIC  7,592  18.4 
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10. PAID CIRCULATION DATA 

***NC Average Annual Subscription Order Price for the Period. 
(includes promotional incentive value, if any) 

9 Issues Per Year 

***NC All Single Copy Sales Prices for the Period 

***NC Renewal Rate of Paid Subscribers (Optional) 

9. FIVE CALENDAR YEAR ANALYSIS: AVERAGE ANNUAL AUDITED QUALIFIED 
CIRCULATION AND CURRENT UNAUDITED CIRCULATION STATEMENTS 

Audited  
Data 

Audited  
Data 

Audited  
Data 

Circulation 
Claim 

Circulation 
Claim 

 2004 2005 2006 *2007 **2008 

Total Audit Average Qualified ____   52,349  52,362  51,404  44,630  41,263 

Qualified Non-Paid Total_______   52,349  52,362  51,404  44,630  41,263 

Qualified Paid Total _________   -  -  -  -  - 

Post Expire Copies included in Paid 
Circulation ______________  ***NC ***NC ***NC ***NC ***NC 

Average Annual Order Price_____  ***NC ***NC ***NC ***NC ***NC 

11. ADDITIONAL DATA 

PARAGRAPH 3b: 
Other sources include 1 source of circulation for a quantity of 5,504 copies or 13.4%, including Pinpoint Technologies. 
                     
PARAGRAPHS 5 THROUGH 8 ARE NOT REQUIRED. 

PUBLISHER’S AFFIDAVIT 
 

We hereby make oath and say that all data set forth in this statement are true. 

 JEFF HEINE, CIRCULATION MANAGER 

 GARY PARR, PUBLISHER 

(At least one of the above signatures must be that of an officer of the publishing company or its 
authorized representative.) 

IMPORTANT NOTE: 

This unaudited circulation statement has been checked against the previous audit report. 
It will be included in the annual audit made by BPA Worldwide. 

Date signed July 09, 2008 

State Illinois 

County Cook 

Received by BPA Worldwide July 09, 2008 

Type PJ 

ID Number C667P0J8 

Copyright © 2008 BPA Worldwide. All rights reserved. Recycled Paper

*NOTE:  The audited average qualified circulation for January-June 2007= 47,332. The 
unaudited average qualified circulation for July-December 2007=41,252. Yielding an 
average qualified circulation of 44,630.  
**2008 data is unaudited.  
***NC=None Claimed. 



E-LIST AVAILABLE 
Quantity available 12,511 

COMMERCIAL BUILDING PRODUCTS
August 1, 2008

41,292  ACTIVE SUBSCRIBERS                                    140.00/M
SOURCE

Commercial Building Products serves the, Direct Mail Request
commercial, institutional and governmental construction Controlled Circulation
markets.  This includes Owning Firms, including Owner/ www.atplists.com
Developers, Commercial Firms, Institutional Firms,and Facilties
Management Firms; Specifying Designing Firms, including UPDATED    Daily
Architecture Firms, Architectural/Engineering Firms,
Engineering Firms, and Commercial Interior Design Firms, SELECTIONS
Construction /Construction Management Firms, including Type of Firm 15.00/M
Design Build Firms, General Contracting Firms, Specialty Job Title $15.00/M
Contracting Firms and Construction Management Firms. Geographic $10.00/M
other related industries. One/Per Location  10.00/M

SELECTION BY TYPE OF FIRMS:                                                                      15.00/M
OWNING FIRMS                                                                                          9,288 ADDRESSING
Owners/Developers, Commercial Firms, Facilities Management Firms, 4-UP Cheshire N/C
Institutional Firms, Construction Mgmt Firms P.S. Labels $10.00/M
SPECIFYING/DESIGNING FIRMS 14,845 Keying $2.00/M
Architecture Firms, Architectural/Engineering Firms, Engineering/ Mag Tape $25.00 Flat
Architectural Firms, Engineering Firms, Commercial Int. Design  Firms E-Mail $85.00 Flat
CONSTRUCTION AND DESIGN/BUILD FIRMS 16,465 Disk $50.00 Flat
Design/ Build Firms, General Contracting Firms, 
Specialty Contracting Firms MINIMUM ORDER 5,OOO
Other 694 NAMES

SELECTION BY TITLES:                                                    15.00/M SAMPLE MAILING PIECE
PARTNER/OWNER/PRESIDENT/CFO/CEO 22,790 REQUIRED

VP/DIRECTOR/GM/PLANNING DIRECTOR 5,140 RE-USE: $5.00/M off base
No selection charges

PROJECT/CONSTRUCTION MANAGER,ARCHITECT/DESIGNER 10,462 Minimum order $150.00
Phone number select avail

This publication is useful for promoting a variety of construction 60.00/M plus base price
products and seminars.  Roofing, flooring, plumbing, security e-list price $415.00/M HTML
systems fire & saftey products, software & computers, electrical 
systems, energy management systems, windows and doors. ATP LIST SERVICES

ELLEN SANDKAM List Mgr
Phone:  800-223-3423 x110

             Give us a call for more information. esandkam@atplists.com


